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WALT DISNEY WORLD

MyMagic+ will to allow visitors to book ride times weeks before their vacations, and
MagicBand wristbands will act as all-in-one park tickets, room keys and credit cards.

New Disney TV ad
shows off MyMagic+
By Jason Garcia
Staff writer

Walt Disney World has
begun selling “MyMagic+”
to television viewers even
though the reservation system isn’t yet available to all
of the giant resort’s visitors.
A new commercial
launched this week encourages travelers to book
rooms at Disney World hotels so that they can reserve
ride times using the resort’s
new “FastPass+,” one component of the system. The
30-second spot depicts a
young girl wearing a red,
microchip-embedded
“MagicBand” on her wrist
and using it to enter the
Magic Kingdom and a ride
queue.
What makes the commercial unusual is that Disney acknowledges in the
spot that MyMagic+ isn’t
yet fully rolled out. A narrator tells viewers that the
systems are available to
them “during our test.”
It’s the first time Disney
has widely marketed MyMagic+ to consumers. It

comes as Walt Disney Co.
faces growing questions
from Wall Street about
when the company will see
financial returns from the
sweeping technology project, which Disney hopes
will ultimately get visitors
planning more of their vacations in advance and
spending more time and
money on its property. MyMagic+ is designed to allow
visitors to book ride times
weeks before their vacations, and the MagicBands
act as all-in-one park tickets, room keys and credit
cards.
Some analysts estimate
that Disney has spent more
than $1 billion on MyMagic+, which the company
once hoped to have fully
launched last year. Yet Disney Chairman and Chief
Executive Bob Iger said
during a conference call
last week that “we’re not
even close to being able to
quantify it in a public
sense.”
Disney spokeswoman
Marilyn Waters said
Wednesday that digital

streaming of the commercial began in late January
and that it began airing on
TV this week.
So far, only guests staying in Disney World’s
27,000 company-owned
hotel rooms and timeshare suites are able to take
full advantage of MyMagic+, which allows them to
reserve up to three rides a
day starting 60 days before
their visits. Day guests, by
contrast, may reserve ride
times beginning the morning of their visit.
Disney would not say
when it will begin offering
reservations to nonhotel
guests. Waters said only
that it will happen “in the
coming months.”
The early advertising
could help Disney boost its
hotel business. Occupancy
at Disney’s U.S. hotels — the
vast majority of which are
at Disney World — was
81 percent during the October-through-December
quarter, which was unchanged from the same period a year ago.

Federal standards for
cyberdefense released
Compiled out of
industry feedback,
framework aimed
at crucial sectors
By Alina Selyukh
Reuters

The federal government
released Wednesday the final version of standards
meant to help companies in
nationally crucial industries better defend against
cyberattacks, and officials
now must persuade the
private sector to adopt the
voluntary measures.
Criticized for being too
vague and toothless, the
so-called cybersecurity
framework turns a vast
amount of industry input
into guidelines designed
for 16 sectors whose disruption could be devastating to the country, including food and agriculture, energy and transportation systems.
The release from the
National Institute of Standards and Technology
comes one year after President Barack Obama directed the agency to compile voluntary minimum
cybersecurity standards as
a step to counter the lack of
progress on cybersecurity
law in Congress.
“While I believe today’s
framework marks a turning
point, it’s clear that much
more work needs to be
done to enhance our cybersecurity,” Obama said in
a statement.
The framework, drafted
by the nonregulatory agency in consultation with
thousands of industry experts, offers broad benchmarks for companies to
measure the effectiveness
of their cyberdefenses.
The Obama administration had faced intense resistance from the private
sector on its earlier push to
mandate cyberdefense
standards, which contributed to stalled legislation.
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The voluntary framework offers benchmarks for companies to measure the effectiveness of their cyberdefenses.

Now, the White House
hopes companies will voluntarily adopt the framework that they helped
draft.
The framework was
widely welcomed by various industries, including
telecommunications and financial services.
AT&T Inc. Chief Executive Randall Stephenson
suggested it may be used in
the selection of companies
in the supply chain.
“I think that the NIST
standards will become over
the next year or two, while
we are waiting for legislation, the de facto best practices, just because they are
accessible and current,”
said Jonathan Fairtlough,
managing director at Kroll
Advisory Solutions’ cyber
investigations practice.
Cybersecurity experts
warn that relentless efforts
to hack into U.S. banks and
financial institutions, the
power grid and other crucial infrastructure, paired
with instances of disruptive
attacks abroad, pose a national security threat.

The issue recently became a household topic
after hackers stole about
40 million credit and debit
card records and 70 million
other records with personal customer data from the
third-largest U.S. retailer,
Target Corp.
Many experts have expressed alarm about the
lack of awareness or reluctance among some companies’ leaders to spend more
money on cyberdefenses.
The framework could
force the issue into more
executive suites, analysts
say.
“At a minimum, it’s going
to force this conversation
up the food chain, out of the
CEO office into the boardroom,” said Tom Kellermann, a former member of
the president’s Commission on Cyber Security and
software company executive now with professional
services firm Alvarez &
Marsal.
But it is unclear whether
the private sector will
widely adopt the voluntary
framework.
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New storm affecting flights
at South Florida airports

Working Families program
gets $1.6 million in grants

A winter storm blanketing the nation’s
southeastern region Wednesday caused
flight disruptions at South Florida airports
and others nationwide.
There were 50 flight delays and 44
cancellations at Fort Lauderdale-Hollywood International Airport as of 2 p.m.,
spokesman Greg Meyer said. The delays
were up to 2 hours and 13 minutes.
At Palm Beach International Airport,
several arriving and departing flights were
also listed as canceled shortly after 4 p.m.,
according to flight tracking information
on its website.
The situation at Miami International
Airport was similar with 63 canceled
flights and five delays as of 4 p.m., spokesman Marc Henderson said.
Affected cities included New York,
Atlanta, Charlotte and Raleigh/Durham,
Myrtle Beach, Newark and Richmond.

Hispanic Unity of Florida announced
$1.6 million in grants for its Center for
Working Families program, which helps
low-income families move up the economic ladder.
The grants include more than $1 million
from The Jim Moran Foundation, based in
Deerfield Beach, and $555,000 from
United Way of Broward County.
Hispanic Unity launched the program,
pioneered by the Annie E. Casey Foundation, in January 2011. Participants receive
high-intensity and bundled services on
earning, saving and investing. In 2013, 51
percent of participants had secured a job,
all attended financial literacy training and
met with a financial coach, and many were
able to buy a car or home, according to the
Hollywood-based nonprofit.
For more information, go to
hispanicunity.org.

— Arlene Satchell

— Doreen Hemlock
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New online boat rental
company plans launch

Ultimate Software teams
with website LinkedIn

South Florida marine industry veteran
Andrew Sturner plans to launch a new
pier-to-pier boat rental marketplace called
BoatSetter at the Miami International
Boat Show Thursday.
The online marketplace offers boat
owners the chance to rent their vessels
when not in use to offset the costs of boat
ownership, said Sturner, who will have a
booth at the Miami Beach Convention
Center.
The service aims to differentiate itself
from other boat rental companies through
partnerships with area marinas and by
providing a qualified captain with rentals
when necessary, he added.
Interested boaters can register at
boatsetter.com.

Ultimate Software, a cloud provider of
human resources software, said this week
it is integrating with networking site
LinkedIn and its product, UltiPro Recruiting.
UltiPro Recruiting is a cloud solution
that engages candidates, encouraging
them to complete the online application
process, while providing more information on employers. Many employers and
recruiters use LinkedIn to find potential
employees.
— Marcia Heroux Pounds

Send your South Florida business news to
ckent@tribune.com 954-356-4662
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U.S. cars slip
in survey
of reliability
Engine and transmission
problems caused quality in
the U.S. auto industry to slip
for the first time in 16 years,
according to a dependability study of owners of 3-yearold cars and trucks.
The industry’s 2011-model cars, introduced in 2010,
the year after sector sales
hit a 28-year low during the
recession, registered a
nearly 6 percent decline in
quality, to 133 problems per
100 vehicles, from 126 last
year, according to the J.D.
Power U.S. vehicle dependability survey released
Wednesday. It was the first
increase in the average
number of problems since
1998 and followed the survey’s best showing last year.
General Motors, the No. 1
U.S. automaker, received
eight segment awards, tops
in the industry, and all four
of its brands finished above
the industry average. Its
luxury Cadillac brand was
one of the biggest gainers in
the survey, jumping 11 spots
to rank as the third-most
reliable.
The biggest complaints
among the more than
41,000 owners surveyed
were about engine hesitation, rough transmission
shifts and lack of power, J.D.
Power said.
Toyota Motor Corp.’s luxury brand Lexus led in
reliability for the third consecutive year, with a score of
68 problems per 100 vehicles, down from 71 last year.
“The gap between them
and everyone else is crazy,”
a J.D. Power executive said.
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Chick-fil-A said it plans to use antibiotic-free chicken.
Last year, it removed yellow dye from its chicken soup.

Chick-fil-A backs off antibiotics
Chick-fil-A Inc. said it
plans to eliminate antibiotics from the chicken it
uses by 2019, in response
to growing customer concern about the safety of
food ingredients.
In 2013, the fast-food
company removed yellow
dye from its chicken soup,
and said it is working to
remove
high-fructose
corn syrup from all of its
dressing and sauces.
The move toward antibiotic-free chicken comes
amid other food quality
changes recently an-

nounced by Subway and
Kraft.
Subway said last week
that it would stop using a
bleaching agent — it’s one
also used in making yoga
mats, rubber-soled shoes
and fake leather — in its
bread.
Kraft said Monday it
would eliminate artificial
preservatives from its individually wrapped Kraft
Singles slices.
Atlanta-based Chickfil-A has1,800 restaurants
in 39 states and Washington.

Toyota recalls 1.9M Prius cars
Toyota Motor Corp. on
Wednesday issued a recall covering 1.9 million
third-generation Prius
cars sold worldwide because of a programming
glitch in their hybrid system.
About half the recalls
are in Japan and 713,000
are in North America, a
Toyota
spokeswoman
said. No accidents have

been reported related to
the defect.
Toyota said the problem was in the software
used to control the boost
converter in a module
that is part of the hybrid
system. In limited cases,
the hybrid system could
shut down, causing the
vehicle to stop, possibly
while it is being driven,
Toyota said.

THE BOTTOM LINE

That’s the size of the U.S. budget deficit for January, ac$10.4B
cording to the Treasury Department, a smaller-than-expected number. Analysts said it’s a sign a stronger economy is helping government
coffers through a rise in tax receipts. Analysts polled by Reuters had expected a
budget deficit of $27.5 billion.

